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We make our homes cosier 

Bratislava – 8 July 2009 – less than half of the Slovak popu-
lation is planning to invest in making their homes more com-
fortable and cosy in the next 12 months. People most fre-
quently think of painting the interior or exterior of their 
flat/house, construction modifications, refurbishing or sim-
ply making their homes cosier overall. Stagnation in the real 
estate market has led to the situation when people put off 
large investments, however, they try to provide the most 
pleasant and comfortable environment for themselves and 
their loved ones and they don’t hesitate to invest consider-
able amounts in refurbishing and modernising their existing 
homes. These are some of the findings of a representative 
survey conducted face-to-face in May this year on a sample 
comprising 1000 people aged 15 to 79. 

People want to feel as comfortable as possible in their homes and they of-
ten substitute their dreams of new or perhaps better houses or flats with 
the above-mentioned activities. Therefore only a small number of people 
are currently planning to purchase a property in the near future: a little less 
than 4 percent of all respondents indicated they were planning to buy a plot 
of land, house, flat, weekend home, a garden or a garage in the next 12 
months. Since a number of people simply cannot afford moving ‘into a bet-
ter place’ in the current situation or perhaps they cannot fulfil their dreams 
of new homes, they shift their attention to making their existing homes 
cosier, refurbishing and modernising them. The latest trend is making one’s 
flats/houses more beautiful and altering them to one’s own ideas in order to 
make them as pleasant and comfortable as possible for all family members. 
Also, as a result of the financial crisis, the number of the so called ‘cocoons’ 
or ‘homebodies’, who prefer spending their leisure time at home is on the 
rise.  

When looking at making one’s home cosier and more comfy, the painting of 
interiors or exteriors is at the top with 14 percent of all households planning 
this activity in the next 12 months. Approximately one in ten households is 
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planning to carry out various construction modifications while another tenth 
are thinking of overall modernisation of their home and another 9 percent  
speak of investing in making their house/flat generally cosier. Roughly 8 
percent of all households are planning to replace their home textiles and a 
little less then 8 percent are planning to buy new furniture. One in five re-
spondents indicated that that had recently carried out similar activities in 
their homes.   

In relation to the above-mentioned changes, people most often get inspira-
tion in various magazines about homes and housing (56 %). Approximately 
42 draw their ideas from the homes of other people. TV also plays its role, 
since roughly 30 percent of Slovaks get their ideas there. Other sources of 
inspiration and places to get new ideas include furniture stores (28 %), 
catalogues (25 %), the Internet (17 %) and various exhibitions (7 %).  

 

 

 

 

 Approximately 7 percent consult specialists. 
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GfK Slovakia 
 
GfK Slovakia is the market leading research and consultancy provider in Slovakia. It was estab-

lished in 1991, in Bratislava, and is a member of the global GfK Group, with HQ in Nuremberg, 

Germany. GfK Group is the 4th largest market research provider globally. Its activities cover 

three major sectors: Custom Research, Retail and Technology and the Media. In the fiscal year 

2007, GfK registered a total turnover of € 1,162.1 million. The GfK Group comprises 115 com-

panies covering more than 100 countries. Of the total of approx. 10,000 professionals (as of 30 

September 2008), more than 80 percent are based outside Germany. For further information, 

visit our website: www.gfk.com or www.gfk.sk 

  


